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Inclusive Communications Policy 
 
Introduction 
 
The Organisation endorses the principle of equality, diversity, and inclusion (ED&I) across all our 
activities. Our values support our aims to create a fully inclusive environment. This includes how we 
communicate and the content of our communications, both internally and externally.  
 
The Organisation is committed to ensuring that we use inclusion and inclusive practices to remove 
discrimination across the protected characteristics of age, disability, gender reassignment, marital or 
civil partnership status, pregnancy or maternity, race, religion or beliefs and sex or sexual orientation.  
 
The policy aims to ensure that the Organisation always considers inclusivity when communicating to 
employees, other workers, community participants, players, fans (stadium and digital), fans forums, 
event and hospitality participants, visitors, sponsors, and partners, and that our methods of 
communication are appropriate and accessible to everyone.  
 
We are committed to ensuring that our inclusive communications share information in a way that 
everyone can understand and that our communications reach the widest range of people. Creating and 
maintaining an inclusive culture and an inclusive approach to communication is everybody’s 
responsibility.  
 
Inclusive communication  
 
Inclusive communications are visual or verbal communications that do not prejudice, stereotype, 
discriminate or demean people based on their personal characteristics.  
 
The communications share information in a way that everyone can understand and respects 
differences. This ensures that the communications do not deliberately or inadvertently exclude people.  
 
Open and transparent communication is a fundamental part of positive engagement. Individuals 
consume information in different ways and different formats.  
 
Accessible communication  
 
Accessible communications should be clear and easy to understand in multiple formats to ensure 
everyone has equal access. Every user should have a positive experience and the communication 
should be universally beneficial for all.  
 
Communication types 
 
Communication falls into two types:  
 

• Verbal communication is word-based and can be spoken or written. This includes, for example. 
email, print and documents, checklists, flowcharts, web-based information, intranet, social 
media, surveys, conversations and meetings, video calls, conferences, and events and so on.  

 
• Non-verbal communications are not word based. This includes, for example, images, illustrations, 

photography, infographics and body language, facial expressions, and gestures.  
 
Inclusive practices  
 
Applying inclusive practices includes: 
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• consideration of different audiences and their needs; 
• language used; 
• tone of voice; 
• the format of text used, e.g., fonts and structure;  
• design standards;  
• the images used; 
• media types; 
• web accessibility audit; 
• meeting web content accessibility guidelines (WCAG); 
• the tools employed to support accessibility; and  
• technical accessibility. 

 
Consider all forms of communications across the Organisation and make improvements to ensure they 
are inclusive.  
 
Implementation  
 
The following steps should be taken to ensure that the policy is integrated into our communication 
practices: 
 

• a copy of this document is published on internal communication channels; 
• The Board/Trustees will take overall accountability for ensuring that the policy is observed; 
• The Board/Trustees will take full account of the policy in ensuring communications are both 

inclusive and accessible;  
• The Organisation will regularly implement audits of communication channels and mediums to 

ensure that they comply with the policy and take action to ensure communications support this 
policy and meet the Organisation’s EDI objectives; 

• The Organisation will ensure that those responsible for communications, both internal and 
external, have access to a rolling programme of training with updates on best practice and the 
appropriate tone, language, images and wording to be used; 

• The Organisation will ensure that all third parties, sponsors and suppliers are aware of and apply 
the principles of inclusive and accessible communications and communication tools.  

 
Responsibility, monitoring and evaluation 
 
The Board will be accountable for ensuring the implementation of the policy. The CEO or equivalent will 
be responsible for inclusive and accessible communications and communication tools both internally 
and externally.  
 
The CEO will ensure that all Organisation communication activities and initiatives are included in the 
annual Board/Trustees reporting.  
 
The Board/Trustees itself will review this policy every three years, in line with the policy review process.  
 
Supporting documentation and resources  
 
To support the development of inclusive and accessible communications throughout the Organisation, 
there are several useful resources.  
 
Premier League Equality, Diversity and Inclusion Standard (PLEDIS)  
 
Support documents can be accessed through the PLEDIS Portal. This includes inclusive 
communications information from the Activity Alliance supporting disabled people in sport and activity, 
Stonewall’s glossary of terms to support communicating with the LGBTQ+ community and Sporting 
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Equals guidance on language and terminology supporting ethnic diversity in sport and the PLEDIS 
glossary of terms.  
 
Useful websites  
 

• https://design.homeoffice.gov.uk/accessibility/inclusive-language  
• https://www.ethnicity-facts-figures.service.gov.uk/style-guide/writing-about-ethnicity  
• https://www.amnesty.org.uk/LGBTQ-equality/gender-identity-beginners-guide-trans-allies  
• https://www.gov.uk/government/publications/inclusive-communication/inclusive-language-

words-to-use-and-avoid-when-writing-about-disability  
 
Guides and additional support  
 

• British Dyslexia Association  
• Royal National Institute of Blind People  
• Royal National Institute for Deaf People  
• British Council guide to disability equality  
• Equality and Human Rights Commission - engaging disabled people event planning guide  
• Web Content Accessibility Guidelines (WCAG) and www.gov.uk helping people to use your  
• service/understanding WCAG  
• Microsoft office – making content accessible to everyone and effective alt text  
• Chrome developer – accessibility  
• Adobe – pdf accessibility overview 


